


Methodology

The survey was conducted by KRC Research on behalf of United Way Worldwide and Verizon from July 20 to
August 7,2026. The survey was conducted online among 3,700 U.S. adults, 18 years and older, of which 3,000
are nationally representative and 700 represent an oversample of West Virginia, Nevada and Arizona. Quotas
were applied and the oversample weighted into the national sample to be representative of gender,
race/ethnicity, age and U.S. regions.

REGIONS

The following report includes regional breakdowns defined as follows:
* Northeast (n=351): Massachusetts, New York, Pennsylvania

* Gulf Coast (h=530): Alabama, Louisiana, Florida, Texas

* Great Lakes (n=202): lllinois, Michigan

* West Coast (n=438): California

* Southwest (n=522): Arizona, Nevada

* Appalachia (n=328): West Virginia



About United We Prepare

United We Prepare, an initiative of United Way, supported by Verizon, helps people prepare before a disaster
strikes.

Through free workshops in 18 markets reaching 109 counties nationwide, participants receive:
* Hands-on community workshops

* Free emergency preparedness kits

* Practical low- and no-cost preparedness guidance

* Connections to trusted local resources, including the 24/7 211 helpline

By raising awareness of preparedness, encouraging people to activate their personal networks, and connecting
neighbors with local support, United We Prepare is helping communities become stronger, safer, and ready.

Because when people are prepared and communities look out for one another, everyone’s stronger.

To learn more, visit


https://www.unitedway.org/united-we-prepare




Preparedness Gap & Cost as Barrier

6 in 10 are concerned about a natural disaster, but only 15%
feel very prepared for one.

Those on the Gulf and West Coasts are especially anxious about a natural disaster affecting their household.

Concern about a Natural Disaster ~ Total Concern Household Preparedness Total Prepared
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i 0, 630/
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B Not at all concerned Not very concerned M Not at all prepared Not very prepared

M Somewhat concerned [l Very concerned M Somewhat prepared B Very prepared

Q2. How concerned are you that a natural disaster could affect your household in the next 12 months? 5
Q3. How prepared do you feel your household is for a natural disaster?
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Preparedness Gap & Cost as Barrier

Younger adults and caregivers are more likely to worry about
natural disasters, but not more likely to prepare.

Older adults are more confident that their household is prepared for a natural disaster.

Concern about Natural Disasters and Personal Preparedness

Total

60%
Concern about Total i

a.NaturaI Somewhat concerned [REPA
Disaster
Very concerned [PPAZS
Total 68%
Household Somewhat prepared
Preparedness

Very prepared

Gen Z

67%

Millennials

65%

65%

68%

Gen X

60%

67%

53%

13%

Boomer+

50%

34%
15%

72%

Q2. How concerned are you that a natural disaster could affect your household in the next 12 months?
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Q3. How prepared do you feel your household is for a natural disaster?

Non-
Caregivers Caregivers
71%
57%

43%

28%

68% 68%

= significantly higher
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Preparedness Gap & Cost as Barrier

The cost of disaster planning is cited as a top barrier for
personal preparedness, especially in Appalachia.

Time and know-how are also commonly identified as barriers to preparedness.
Gulf Great West

Barriers Preventing Personal Preparedness NE Coast Lakes Coast SW Appalachia
Cost / affordability NN 0. %2%  47% | 45%  AT%  46% 57%
Not knowing what to do or how to get started ||| QbNNNNEGNEGEGEGEGEGEE 2 31% 24% 26% 29% 31% 32%
Lack of time | . 28% 25% 26% 28% 21% 27%
Had to prioritize other actions ||} QbNNENNNEGNG 107 19% 20% 20% 20% 14% 15%
Physical or health limitations ||| GG 157 18% 20% 18% 20% 18% 19%
Not believing it will make much difference |||} GGG 177 14% 16% 16% 16% 21% 13%
Transportation challenges || GG 13 13% 16% 14% 12% 16% 14%
Lack of trust in information sources || G0 132 15% 13% 10% 16% 15% 12%
Childcare / caregiving responsibilities |||l s 8% 11% 6% 8% 7% 8%
Lack of internet access | s 8% 10% 8% 10% 5% 6%
Language barriers I 5% 5% 8% 6% 6% 6% 3%

7

Q14. Thinking about the natural disaster preparedness actions you haven't taken yet, what has delayed or prevented you from taking

U ﬂlted \/\/e Prepare these actions? Choose all that apply.



Preparedness Gap & Cost as Barrier

People would most
appreciate
preparedness
supplies or kits to
ready their
household for a
disaster.

Beyond that, information on how to
adequately prepare for a natural
disaster - and do so affordably -
would be welcome by many.

Q15. Which of the following types of support would you use to help your household become more prepared for a natural disaster?

United We Prepare

Helpful Types of Support

Preparedness kits or supplies

Tips for more affordable ways to prepare
Strategies to protect my home/property

Tips for preparing with seniors/disabled people
Information tailored to my community
Funding sources to support preparing

Help building a natural disaster plan
Information about insurance

Trusted local person/org to walk through steps
In person workshop/training on preparedness
Tips for preparing with children

Information in my preferred language

None of the above
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Learn From Survivors

2 in 3 people who have experienced a natural disaster wish
they'd done something differently to prepare.

And 87% say they're more focused on preparedness now due to experiencing a natural disaster.

Personally Experienced Reflections on More Focused on
a Disaster Previous Preparations Preparedness

N O 13%

21%

32% 68% Yes
Would not Wish had done 87%
change something
preparations differently

Q7. Have you or someone close to you personally experienced a natural disaster in the past five years? Q9. Is there anything you wish you

. had done differently to prepare or are doing now because of experiencing a natural disaster? Open-ended coded into categories. Q10. Has
U N |J[ed We P re pa re experiencing a natural disaster made you more focused on preparedness? (Base for Q9 and Q10: Those who have experienced a natural
disaster, n=722)



Power of Networks

Three-fourths of people feel a sense of responsibility toward
their personal network and believe they can rely on them.

| feel a strong sense of responsibility towards others in | can rely on my personal network in times of need.

my personal network. Total Agree Total Agree

Total [ 22% 73% Total W% 20% 73%
Northeast o 21% 75% Northeast [B%  25% 70%
Gulf Coast  [li%  20% 73%  culfcoast [% 20% 74%
Great Lakes  [l6%  17% 75%  Greatlakes 5%  18% 74%
West Coast 3% 25% 69%  WestCoast Fs% 19% 73%
southwest  [B%  24% 69%  Southwest [Els%h  22% 69%
Appalachia  Bh%  21% 72%  Appalachia BReh  23% 68%

® Strongly disagree Somewhat disagree Neither " Somewhat agree ® Strongly agree

Q17.To what extent do you agree or disagree with the following statements? 10
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Power of Networks

Most people have a
tight circle of personal
contacts they could
rely on for help in a
natural disaster, with
most citing 5 or fewer
contacts.

1-2 people

3-5 people

6 or more people

More than 1in 10 say they don't
have anyone in their personal
network they could count on for
assistance.

None, rely on official support

None, handle it alone

Number of People to Rely on for Immediate Help

24°% 68%

Have 1-5 people

they could rely if
they experienced
a disaster

44°%

19%

13%

Have no one in
their personal
network they could
confidently rely on

Q19. If you experienced a natural disaster and needed immediate assistance or resources, how many people in your personal net work

could you confidently rely on for help?

United We Prepare
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Power of Networks

Most Trusted Information Sources for Preparedness

Information

People turn to

emergency services, Emergency responders [ S/

Local news media | 4> .

United We Prepare

local and national

news, and local

government to guide
disaster preparation.

1in 3 consult personal contacts to

inform their preparations.

Local or state government
Individuals in my personal network
National news media

Medical professionals

Community groups

Federal government

Social media

Faith-based or religious organizations
Digital meteorologists/influencers
Al and/or online search tools

211 helpline

Businesses or service providers
Other

None

I 10
I 53
[ IYA
I -
I 15°/-
I 19°/-
L BUtYA
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I i

I 12

N o7

I /.

1%

o

Q22. Which of the following sources would you trust the most for information on how to prepare for a natural disaster before one occurs?
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KEY STATISTICS | By Region

Total US Northeast Gulf Coast Great Lakes West Coast Southwest Appalachia

Adults that feel “very” prepared for a natural disaster 15% 12% 21% 17% 14% 12% 8%

Adults that have created and tested an emergency

plan for their household 16% 16% 20% 18% 12% 11% 12%
Gisaster in the past e yeara oo 21% 19% 34% 17% 17% 11% 17%
([j)iifsf:fetﬁ;[?/lfcgv:gvr?arsatrheat wish they had done something 68% 66% 67% 65% 60% 65% 0%
Erizlz;:eerdsr.]irsv;vors that are more focused on future 87% 84% 89% 85% 86% 83% 86%
,I’jrdeupl;sréhat say preparedness Kits are needed mostto 48% 519 46% 46% 539% 529 _
VAV((:)Il:IllEjs E)Za;:l?;:ilps for affordable ways to prepare 39% 44% 37% 43% 38% 4% 38%
cource for preparednsss mformation 49% 50% 46% 49% 50% 52% 55%
Srdeupl;srézitezzyi;?gfr:quvgs is a top trusted source for 42% 50% 45% 39% 37% 36% 34%
Souroe for preparedness formation ol 40% 45% 37% 39% 40% 36% 29%
Have 1-5 contacts theycanrelyonin a crisis 68% 66% 71% 65% 70% 64% 70%
Report having no one to rely on forimmediate help 13% 14% 12% 11% 10% 17% 12%
Adults that cite ensuring the physical safety of 54% 529% 54% 53% 55% 50% 519

household members as a primary motivator

. Highlights show regions that are statistically higher than two or
U N |ted \/\/e Prepare more regions at a 95% confidence interval.



KEY STATISTICS | Northeast

Total US Northeast New York Pennsylvania
Adults that feel “very” prepared for a natural disaster 15% 12% 13% 8%
tAhdeL::tf?;E:zEchje created and tested an emergency plan for 16% 16% 16% 18%
ﬁ]dtﬁgspt::}tfrvivsegzsonally experienced a natural disaster 21% 19% 18% 19%
giifs{cgféi;[?/lirovggr;;:leat wish they had done something 68% 66% 6% 68%
Ilé)ri:zztrzrdsr.]i;vsivors that are more focused on future 87% 84% 81% 86%
é;jeu;;s;ethat say preparedness kits are needed mostto 48% 519% 48% c4%
ﬁ:%l;cjptfr:ﬁt say tips for affordable ways to prepare would 39% 44% 44% 42%
Souroe for praparednoss mormation. 49% 50% 45% 53%
Q:jeu;;sretzitezzyirl\?grar:quvgﬁ is a top trusted source for 42% 50% 50% 47%
Souros for praparedness mformation T 40% 45% 43% 44%
Have 1-5 contacts theycanrelyonin a crisis 68% 66% 68% 67%
Report having no one to rely on forimmediate help 13% 14% 13% 12%
Adults that cite ensuring the physical safety of household 549% 529% 50% c 49

members as a primary motivator
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KEY STATISTICS |

Adults that feel “very” prepared for a natural disaster

Adults that have created and tested an emergency plan for
their household

Adults that have personally experienced a natural disaster
in the past five years

Disaster survivors that wish they had done something
differently to prepare

Disaster survivors that are more focused on future
preparedness

Adults that say preparedness kits are needed mostto
prepare

Adults that say tips for affordable ways to prepare would
be helpful

Adults that say emergency services are atop trusted
source for preparedness information

Adults that say local news is a top trusted source for
preparedness information

Adults that say government agencies are a top trusted
source for preparedness information

Have 1-5 contacts they can rely onin a crisis

Report having no one to rely on forimmediate help

Adults that cite ensuring the physical safety of household
members as a primary motivator

Total US
15%
16%
21%
68%
87%
48%
39%
49%
42%
40%
68%
13%

54%

Gulf Coast
21%
20%
34%
67%
89%
46%
37%
46%
45%
37%
71%
12%

54%

Florida
25%
22%
42%
61%
90%
48%
36%
46%
50%
39%
71%
12%

56%

Texas
16%
17%
32%
74%
88%
45%
39%
45%
42%
37%
73%

8%

52%
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KEY STATISTICS | Great Lakes

Total US Great Lakes lllinois Michigan
Adults that feel “very” prepared for a natural disaster 15% 17% 18% 16%
tAhdeL::tf?;E:zEchje created and tested an emergency plan for 16% 18% 18% 19%
ﬁ]dtﬁgspt::}tfrvivsegzsonally experienced a natural disaster 21% 17% 50% 13%
giifs{cgféi;[?/lirovggr;;:leat wish they had done something 68% 65% 68% 599
Ilé)ri:zztrzrdsr.]i;vsivors that are more focused on future 87% 85% 6% 83%
é;jeu;;s;ethat say preparedness kits are needed mostto 48% 46% 4% c0%
ﬁ:%l;cjptfr:ﬁt say tips for affordable ways to prepare would 39% 43% 20% 46%
o e epe s o P 1 as ao san -
Q:jeu;;sretzitezzyirl\?grar:quvgﬁ is a top trusted source for 42% 39% 36% 42%
Souros for praparedness mformation T 40% 39% 35% 43%
Have 1-5 contacts they canrely onin a crisis 68% 65% 64% 65%
Report having no one to rely on forimmediate help 13% 11% 13% 9%,
Adults that cite ensuring the physical safety of household 54% 53% 52% c 4%

members as a primary motivator

United We Prepare



KEY STATISTICS |

Adults that feel “very” prepared for a natural disaster

Adults that have created and tested an emergency plan for their
household

Adults that have personally experienced a natural disaster in the
past five years

Disaster survivors that wish they had done something differently to
prepare

Disaster survivors that are more focused on future preparedness
Adults that say preparedness kits are needed mostto prepare

Adults that say tips for affordable ways to prepare would be helpful

Adults that say emergency services are atop trusted source for
preparedness information

Adults that say local news is a top trusted source for preparedness
information

Adults that say government agencies are a top trusted source for
preparedness information

Have 1-5 contacts they canrelyonin a crisis

Report having no one to rely on forimmediate help

Adults that cite ensuring the physical safety of household members
as a primary motivator

Total US
15%
16%
21%
68%
87%
48%
39%
49%
42%
40%
68%
13%

54%

West Coast
(California)

14%
12%
17%
60%
86%
53%
38%
50%
37%
40%
70%
10%

55%
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KEY STATISTICS | Southwest

Total US Southwest Arizona Nevada
Adults that feel “very” prepared for a natural disaster 15% 12% 12% 11%
tAhdeL::tf?;E:zEchje created and tested an emergency plan for 16% 11% 10% 12%
ﬁ]dtﬁgspt::}tfrvivsegzsonally experienced a natural disaster 21% 11% 10% 13%
giifs{cgféi;[?/lirovggr;;:leat wish they had done something 68% 65% 59% 219
Ilé)ri:zztrzrdsr.]i;vsivors that are more focused on future 87% 83% 9% 879%
é;jeu;;s;ethat say preparedness kits are needed mostto 48% 52% 50% ca9%
ﬁ:%l;cjptfr:ﬁt say tips for affordable ways to prepare would 39% 42% 44% 40%
Souroe for praparednoss mormation. 49% 52% 51% 53%
Q:jeu;;sretzitezzyirl\?grar:quvgﬁ is a top trusted source for 42% 36% 3% 41%
Souros for praparedness mformation T 40% 36% 35% 37%
Have 1-5 contacts they canrely onin a crisis 68% 64% 66% 61%
Report having no one to rely on forimmediate help 13% 17% 17% 19%
Adults that cite ensuring the physical safety of household 54% 50% 49% c19

members as a primary motivator
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KEY STATISTICS |

Adults that feel “very” prepared for a natural disaster

Adults that have created and tested an emergency plan for their
household

Adults that have personally experienced a natural disaster in the
past five years

Disaster survivors that wish they had done something differently to
prepare

Disaster survivors that are more focused on future preparedness
Adults that say preparedness kits are needed mostto prepare

Adults that say tips for affordable ways to prepare would be helpful

Adults that say emergency services are atop trusted source for
preparedness information

Adults that say local news is a top trusted source for preparedness
information

Adults that say government agencies are a top trusted source for
preparedness information

Have 1-5 contacts they canrelyonin a crisis

Report having no one to rely on forimmediate help

Adults that cite ensuring the physical safety of household members
as a primary motivator

Total US
15%
16%
21%
68%
87%
48%
39%
49%
42%
40%
68%
13%

54%

Appalachia
(West Virginia)

8%
12%
17%
74%
86%
54%
38%
55%
34%
29%
70%
12%

51%
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United We Prepare

UnitedWePrepare.org
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